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Comprehensive Support
for Southwest Baltimore
Families
Families, like Geon’s, and individuals
can change their lives in profound
ways through the following case
management services:
• Paul’s Place provides Emergency
Assistance for eviction and utility
cut-off prevention, water bills, and
other one-time emergencies.
• The STABLE Home Project
links guests experiencing or at
risk of homelessness to safe,
affordable housing.
• In partnership with Goodwill
Industries of the Chesapeake,
guests receive Employment
Assistance tailored to their
job-readiness, career history, and
employment goals.
• Nursing students from the
University of Maryland provide
Medical Case Management
to help guests prevent chronic
disease, make healthy choices,
and navigate the health care
system.
• Parents and caregivers of our
after-school program participants
have access to case management
services in the evening and
guidance with their children’s
behavioral issues through Youth
Case Management.
Since the launch of case
management services in 2012, the
number of guests benefiting from
these services has grown by 70%.

Helping the Whole
Family Thrive: Paul’s Place Programs

Meet Multiple Needs for Individuals and Families

F

our years ago, when Geon became a
resident of Ward Street, he had never
heard of Paul’s Place and could not
imagine how the organization would one
day become such a vital part of his and his
family’s life.
Geon’s life was on track fourteen years ago:
he had started college, met his wife, and had
two children. Then, a series of setbacks kept
him from finishing school and nearly ended his
marriage. He and his family moved to Georgia
for a fresh start. Unfortunately, the change
further strained his marriage, and he returned
to Baltimore for a new beginning. He got that –
and more – when he befriended Will Thomas,
our Ambassador Volunteer Coordinator, and
was introduced to Paul’s Place.
When he met Will, Geon was unemployed
and knew only a few people in the area. Will
encouraged him to attend the weekly Men’s
Group, and Geon immediately felt comfortable
at Paul’s Place. He found common ground
with many of the other men and appreciated
that everyone was treated equally and without
judgment. Geon began volunteering regularly
and, at Will’s suggestion, enrolled in our
Ambassador program. As an Ambassador, Geon
was matched with a case manager for guidance
with working toward his goals of finding
employment, completing his degree, and

Geon and Niyah celebrated their graduation from the
Ambassador program in July 2015. Now Ambassador
Alumni, Geon and Niyah both still volunteer at Paul’s
Place and work with our case managers to make
continued progress toward their goals.

rebuilding relationships with his family.
Geon is now an Ambassador Alumni and
was hired as the Community Liaison for Train
Your Brain, a partnership with the University
of Maryland at Paul’s Place to help recovering
addicts learn to make better long-term
decisions. Geon recruits individuals for the
program and follows-up with participants to be
sure they make their appointments. He remains
a welcoming presence and a connection
between community members and Paul’s Place.
Geon is not the only one in his family who
has benefited from the programs at Paul’s
Place. His daughter, Lenaya, began After 3 as a
reluctant first grade reader. She worked with a

Geon is now an Ambassador Alumni and was hired as the Community Liaison
for Train Your Brain, a partnership with the University of Maryland at Paul’s Place
to help recovering addicts learn to make better long-term decisions.
cont. on pg. 5
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In the Holiday Spirit:
Families ﬁnd good food, gifts, and hope for the New Year at Paul’s Place!

Paul’s Place was filled
with the holiday spirit
this fall and winter!
Thanks to caring donations from
local individuals and organizations,
children and adults in Southwest
Baltimore shared the joy and hope
of Thanksgiving and the holidays
this year.

Staff member, Sara Roberson, helps a guest pick
out hats and gloves for the cold winter ahead.

More than 250 families received
food, gifts, and a bit of holiday
cheer from Paul’s Place, and they
will return in the new year for case
management assistance to address
employment, housing, health, family,
and education challenges that
brought them to Paul’s Place for

With an
armful of
ingredients,
this guest is
on his way
to share
a holiday
feast with
his family.

An icy morning didn’t keep this mom and
her baby away from the holiday gift shop
full of presents for children of all ages.

the holiday programs.

THANK
Y♥U!
Our heartfelt thanks go to
the more than 125 food, toy
and gift card donors who
made the holidays more joyful
and festive for families in
Southwest Baltimore.

ORGANIZATIONS
1919 Investment Counsel
Aramark Corporation
Baltimore City Chamber of Commerce
Becton, Dickinson and Company
Brooks Brothers
Bryn Mawr School
Calvert Hall College High School
Calvert School
CareFirst BlueCross BlueShield
CarMax Auto Superstore, White Marsh
The Cathedral of the Incarnation
Chalk & Chisel
Christian Youth Fellowship of
Christian Temple
Church of the Redeemer
CyberPoint International
Dickey Memorial Presbyterian Church
Edward Jones
Ellicott City Rotary Club
Ellicott Dredges
Erickson Living
Ernst & Young, LLP
FutureCare
Graul’s Market*
Gorfine, Schiller & Gardyn, P.A.
Greenmount School
Gross Mendelsohn
Habitat for Humanity of the Chesapeake

Har Sinai Congregation
Jewish Volunteer Connection
Johns Hopkins Medical Intensive
Care Unit
Kaydon Ring & Seal
Kforce Staffing & Solutions
Legg Mason
Lupin Pharmaceuticals, Inc.
M&T Bank
MacKenzie Commercial Real Estate
Services, LLC
Maryland Department of Human
Resources
Maryland Department of Labor,
Licensing and Regulation
Maryland Department of the
Environment
Max’s Taphouse
Mercy High School
Mindgrub
Mohawk Group
Murthy Law Firm
Notre Dame University of Maryland,
School of Pharmacy
Ober|Kaler
Old St. Paul’s Church
Optomi
Pathfinders for Autism
Paul’s Place Rising Leaders

RESCO Electronics
Roland Park Country School
Seawall Development Corp.
The Security Title Guarantee
Corporation of Baltimore
Shepard Exposition Services
Social Solutions
Southway Builders
St. David’s Episcopal Church
St. James Academy
St. John’s Church
St. John’s Church – Western Run
Parish*
St. Martin’s-in-the-Field Episcopal
Church
St. Paul’s School for Girls
St. Thomas Episcopal Church
St. Thomas Parish
Stone Bridge Advisors, Inc.
STX
T-Mobile US, Inc.
T. Rowe Price
Teledyne Energy Systems, Inc.
TESSCO Technologies, Inc.
Towson University Student
Government Association
Toyota Financial Services
Trinity Long Green Episcopal
Church and School
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From Paul’s Place’s Photo Album
150
THANKSGIVING
BASKETS
fed 485 individuals

Here are a few of the highlights from this fall
and winter captured on ﬁlm. Find more photos
on Facebook, Twitter, and LinkedIn.

Home Depot hosted our middle school
boys and girls for hands-on projects.
Melissa proudly displays a colorful ﬂower
pot she painted that day.

220 DONORS
contributed $38,969
to Dinner in Spirit
by December 31 to
make holiday gift
baskets, healthy food,
and case management
services available to
Paul’s Place guests

510 CHILDREN
AND ADULTS
received gifts
and personal care
items at the
Holiday Gift Shop
Stylists from K Co Design Salon and
Day Spa provide complimentary haircuts
to Paul’s Place guests of all ages
each month.

250 HOLIDAY
FOOD BASKETS
fed 710
individuals

University of Maryland at Baltimore
University of Maryland Medical
Center, eCare
U.S. Air Force – Fort Meade
U.S. Kou Shu Academy
Womble Carlyle Sandridge & Rice, LLP
*34 years of committed support
INDIVIDUALS
Mike Adkins
Kim Aschenbach
Holly Atwell
Stephanie Bernstein
Chris Brown
Brian Caswell
Candace Claster
Maggie Coakley
Shannon Daily
Sharon Eldridge
Michele Evans
Roger Eve
Matt Flaherty
Cynthia Fusco
Jon Glik
Carrie Goldrick
Karen Goldstein
Harold and Mary Graul
Kathleen Gwyther and Family
Jim Haller

Christopher Hurley
Lauren Krieger
Sandra Kull
Shantonu Kundu
Travis Laganosky
Andrew Larned
Walter Lean
Ryan Lessans
Karin Lundquist
Paul Marly
Debbie McKay
Kelly McQuiston
Matt Merchant
Andrea Mulla
Sarah Papania
Marilyn Patterson
Mike Peterson
Scott Pierce
Travis Ridgway
Matt Robinson
Ed Saunders
Kelley Tuerk Schultz
Jamie Severt
Kathy and Sandy Shapiro
Anne Stuzin
Debbie Walter
Jacquelyn Weber
Jay Wolff

At PNC-sponsored Parents’
Nights, parents and caregivers of
children in our after-school programs
learned from health professionals,
educational instructors, and Paul’s
Place staff about educational and
wellness resources and participated
in community and family development
activities.

Huff & Puff 5K:
Paul’s Place
Wins!

Presenting sponsor Brown Advisory fielded a
team of 31 runners and walkers on race day –
the second largest corporate team at the 5K.

Race participants were excited for a fun way
to support Paul’s Place.
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Leaders for Change: Corporate Partnerships

Become a Paul’s Place
Corporate Partner

Advance Paul’s Place Mission and Engage Employees

ANNUAL PARTNERSHIP – Make an
annual financial, volunteer, and in-kind
commitment to support multiple Paul’s
Place programs and events
EVENT SPONSORSHIP – Sponsor
one of our key fundraising events
(the spring Benefit Breakfasts or the
fall Huff & Puff 5K)

T

he employees at Becton
Dickinson have hit the

ground running — literally!

BENEFIT BREAKFAST TABLE CAPTAIN –

With a complement of 73
runners in the Huff & Puff 5K,
not only did the group win
The BD team of runners and walkers made up our largest
top corporate team but the
corporate team for the 5K (and the one to beat next year).
company also matched their
employees’ contributions to the race. And this is only one of the ways the employees and
leadership at Becton Dickinson have partnered with Paul’s Place this year.

Host a fundraising table at one of the
Benefit Breakfasts
PROGRAM SPONSORSHIP – Sponsor
one of our life-changing programs
IN-KIND SPONSORSHIP – Make a

monthly donation of food, goods or
services

The Hunt Valley employer created Team Hope, an employee-led committee, to create and
oversee opportunities for their co-workers to support Paul’s Place in multiple ways. Their
impressive showing at the Huff & Puff was just one of the ways BD employees have become
involved. Team Hope collected school supplies for the back-to-school drive and toys for the
holiday gift shop. Many employees volunteer regularly to sort clothes in the marketplace or
serve lunch; some have brought their families to volunteer and engaged their family members’
companies to donate services.

MATCHING GIFTS – Match employees’
financial contributions to Paul’s Place
VOLUNTEER – Organize a team-

building volunteer day at Paul’s Place
for employees or give employees time
off to volunteer

The Becton Dickson leadership is committed to Paul’s Place and proud of what Team Hope
has accomplished. In December, Becton Dickson hosted a breakfast for Hunt Valley business
leaders to learn more about our work in Southwest Baltimore, the details of their partnership
with Paul’s Place and how other companies can support our work, and the benefits BD has seen
from this effort. This is just the beginning of a beautiful corporate partnership!

Huff & Puff 5K

ON NOVEMBER 12, more than 500 runners,
joggers and walkers made their way around the
Carroll Park Golf Course for the 2nd annual Huff
& Puff 5K. They brought dozens of friends and
family members to cheer them on and stayed
well into the afternoon for the rousing after-party
and awards ceremony celebrating the winners.
The big winner that day is Paul’s Place –
the event raised $52,000!
A huge THANK YOU to the Carroll Park Golf
Course, the 5K Committee, all of our wonderful
volunteers, Chesapeake Bay Roasting Company
for providing coffee, Bull’s Eye Catering for
providing pit beef, Homeslyce for providing
pizza, UPS for logistic support and bag check,
and Shepard for signage and event set up.

PRESENTING SPONSORS:

5K

GOLD SPONSORS:

For more information about corporate
partnerships, contact Clare Elliott
at 410-625-0775 x122 or
celliott@paulsplaceoutreach.org.

Huff & Puff 5K

SILVER SPONSORS:

BRONZE SPONSORS:

Special thanks
to our host:

MISSION SPONSORS:

Hamilton Bank, Pigtown Mainstreet, Ruppert Landscape,
Seawall Property Management, Sobo Voice, UPS, Working Printing and Graphics
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Executive Director’s Letter

P

aul’s Place is still buzzing with the joy of the holidays and hope
for a healthy and happy new year. At this time of year, it is
natural to look ahead and consider what the year will bring.
This is especially meaningful for me as we approach our 35th
anniversary in September. We have served Pigtown and Southwest
Baltimore effectively for more than three decades – with the support
of strong Board leadership, dedicated staff, generous donors, and
committed volunteers.
Our good work will continue into 2017 as our Board looks forward – five years and beyond –
to set a vision and path for Paul’s Place to continue to be a catalyst for change in Southwest
Baltimore and an example for poverty reduction in the City as a whole. That means taking a
deeper dive into the four goals outlined in the strategic plan adopted in July 2016:
1. Operate a dynamic, anchor human service agency that improves the lives of people in Southwest
Baltimore.
2. Position Paul’s Place externally as a thought leader and internally as a highly effective organization.
3. Ensure the financial sustainability of Paul’s Place in order to continue and adapt to changing
needs in Southwest Baltimore.
4. Re-imagine human service delivery in Southwest Baltimore in order to respond to changing
needs and serve more residents.

Our Board has thoughtfully developed a series of strategies for each goal that include expanding
and strengthening programs to meet priorities identified in our community needs assessment;
participating in a variety of policy development and community forums; exploring the potential
for new revenue sources including expanded government funding and a social enterprise; and
defining a new strategic business model for Paul’s Place that builds on past success, meets the
challenges of Southwest Baltimore, and has an even greater impact on the community.
These are just a few examples of how Paul’s Place Board and staff members will work to make
sure we are effectively serving our community for another 35 years, and I look forward to sharing
our progress with you. We could not have made it this far without your commitment to Paul’s
Place and Southwest Baltimore. Thank you!

William J. McLennan, Executive Director

Meet Clare Elliott, Corporate and Community Engagement Manager
Clare Elliott is all about making connections for Paul’s Place. She works with
everyone at Paul’s Place to identify opportunities for businesses to support our
work – from collecting much-needed items for our Market Place, to hiring our
guests, to sponsoring components of our programs – and takes those
opportunities to local businesses and community organizations. Since joining
the development team in May 2015, Clare has developed nearly 70 new
partnerships!
Clare came to Paul’s Place with a strong fundraising background and the tools to broaden
awareness of our work. She is a Baltimore native with a history degree from Towson University
and an active volunteer for multiple local organizations.

cont. from pg. 1

reading specialist to improve
her skills. At the end of third
grade, she was reading on
grade level and had become
an avid reader. Now a fourth
grader, Lenaya loves our afterschool program, works hard
in school, and makes weekly
trips to the local library.
Another family member,
Niyah, had been a caregiver
for her grandmother and
turned to Paul’s Place for help
when her grandmother died
and she lost her home and
support system all at once.
Initially a hot lunch guest,
Niyah joined the Ambassador
program and enrolled in case
management. Her coach
helped her find a job in the
dietary department at the
University of Maryland
Medical Center and re-enroll
in college.
Upon reflection, Geon
credits the support he
received through the Men’s
Group and the Ambassador
Program with helping
him learn from previous
mistakes, become a better
parent for Lenaya, and
reconnect with his older
children in Georgia. He is
most proud of how much
his family has accomplished
on their own; Paul’s Place
gave them the resources and
directed them towards the
next steps, but Lenaya and
Niyah did the hard work.
He has been inspired by
them and everyone at Paul’s
Place to pursue a career in
human services, and he says
the quality that attracted
him to Paul’s Place in the
beginning remains true today
– people are genuine here
and treat everyone who walks
through the door equally and
respectfully.
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Paul’s Place, Inc.
1118 Ward Street
Baltimore, MD 21230
410-625-0775
The Mission of Paul’s Place
Paul’s Place is a catalyst and leader for change, improving the
quality of life in the Southwest Baltimore communities. Paul’s Place
provides programs, services, and support that strengthen individuals
and families, fostering hope, personal dignity, and growth.

W W W. P A U L S P L A C E O U T R E A C H . O R G
Paul’s Place is proud to be a Standards
for Excellence organization. Standards
for Excellence is awarded by Maryland
Nonproﬁts and shows that Paul’s Place
operates with ethics and accountability in
our program operations, governance, human resources,
ﬁnancial management, and fundraising practices.

S AV E
TH E D ATE

Executive Director: William J. McLennan
Email: bmclennan@paulsplaceoutreach.org
Deputy Director: Sadie Smith
Email: ssmith@paulsplaceoutreach.org
For information about giving...
Director of Development: Kathleen Elliott
Email: kelliott@paulsplaceoutreach.org

PA U L’S P L A C E
B E N E F IT B R E A K FA STS

For information about sponsorships...
Corporate and Community Engagement
Coordinator: Clare Elliott
Email: celliott@paulsplaceoutreach.org
For information about volunteering...
Volunteer Coordinator: Jayna Powell
Email: jpowell@paulsplaceoutreach.org

MAY 1, 2017
Hunt Valley Inn
7:45 – 8:45 am
MAY 2, 2017
The Center Club
7:45 – 8:45 am

RESILIENCY

The Messenger is a publication
of Paul’s Place, Inc.

1118 Ward Street
Baltimore, MD 21230
Phone: 410-625-0775
www.paulsplaceoutreach.org

noun: the ability
to recover from or
adjust easily to
misfortune or change

Paul’s Place, Inc. is a 501(c)(3) non-profit organization.
Contributions to Paul’s Place, Inc. are tax-deductible.
Financial information is available from Paul’s Place or
from the Office of the Secretary of State, State House,
Annapolis, MD 21401. Phone: 410-974-5221

VISIT US ONLINE!
E E-news - paulsplaceoutreach.org
Blog - paulsplaceoutreach.org/blog

Watch your mailbox for an invitation or contact Demicca Ross at 410-625-0775 x123

Facebook - Paul’s Place Inc.

or dross@paulsplaceoutreach.org for more information.

Twitter - @PaulsPlace21230
LinkedIn - Paul’s Place, Inc.

