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Donate Clothing and
Household Items to
Paul’s Place
Paul’s Place depends on the
generosity of donors to stock our
Market Place with new and gentlyused clothing for men, women,
and children and with household
items. Dozens of organizations and
hundreds of individuals donate,
but we always need more of the
following items:
• Gently-used or new
in-season clothing*
• Men’s belts
• New socks in all sizes
• New underwear in all sizes
• Blankets, sheets, and towels
• Gently-used or new backpacks
• Small household items
(e.g. dishes, pots and pans)
You can deliver your donation of
clothing or household items to
Paul’s Place weekdays between
8:00 a.m. and 3:30 p.m. You can
also order items on Amazon.com
and have them shipped to Paul’s
Place; find us by searching Lists
for Paul’s Place and look for the
list with our logo.
Before donating an item not on the
list above, please contact Jayna
Powell at 410-625-0775 x121 or
jpowell@paulsplaceoutreach.org.
*Fall and winter clothing can be
donated now through April 2017,
except in December when the
Market Place is closed.

Paul’s Place
Market Place:

An Essential Resource in Southwest Baltimore

A

and suit jackets. Ann
ubrey
expertly estimated
waited
Aubrey’s size and
quietly
began pulling options
and patiently
from the rack; within
in the waiting
a few minutes,
room for her
Aubrey had exactly
turn to shop
what she needed for
in the Market
her interview and
Place, but she
still had time to shop
got increasingly
for school clothes for
nervous as she
Ann, a regular volunteer at Paul’s Place, helps Aubrey find the
her daughter.
saw how many
clothes she needs for a job interview. Ann is one of about 50
In the time she has
women were
volunteers who demonstrated their commitment to Southwest
been
volunteering,
ahead of her.
Baltimore by giving their time to Paul’s Place in the aftermath of
the
2015
unrest.
Ann has developed
She needed very
a good eye for what
specific clothing
will fit and flatter the women who come in
– a white blouse and black pants or skirt – for
to shop, an important skill since there are no
an interview through America Works, an
fitting rooms in the Market Place. Ann spends
employment agency that helps women re-enter
most of her time sorting clothing and helping
the workforce. The longer she waited, the less
personal shoppers keep the Market Place well
she believed she would find what she needed.
stocked with clothing of all sizes. She loves the
When her number was finally called, her
opportunity to help women, like Aubrey, find
personal shopper guided her through the
Market Place to a rack of clothing in the sorting the clothing they need for job interviews and
their daily lives – especially when the attire
room – and introduced her to Ann, a regular
gives them confidence and joy. She’s learned
Market Place volunteer. Ann could see the
how hard it can be to find that perfect outfit
relief on Aubrey’s face when she saw the rack
in the time allotted for shopping, even with
filled with white blouses and black pants, skirts,
a personal shopper’s assistance, and has made
sure she and other volunteers here on Mondays
Last year, about 1,800 men and women
carefully sort and size the donated clothing.
Ann began volunteering right after the 2015
each saved hundreds of dollars, if not
unrest. She wanted to do more for her adopted
more, on clothing because they shopped city – she bought a house near Reservoir Hill

at Paul’s Place.
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LEADERS
FOR CHANGE:

“I love the simplicity of the mission: to

“I am excited and honored to join the

improve the quality of life of those in the

board. Paul’s Place represents the best of

Southwest Baltimore neighborhoods.

Baltimore with the incredible generosity

I am honored to join the effort and look

shown by its supporters. My time

Paul’s Place
Welcomes Five New
Board Members

forward to using my skills and network to

volunteering has shown me first-hand

continue – and to help sustain – the high

how essential the services are to the

quality work of the people of Paul’s Place.”

local community.”

Charles A. Bryan
has served on the
Paul’s Place Finance
Committee since
2012. He is President
and a co-founder of
Bengur Bryan & Co., a middle market
investment banking firm, and General
Partner and co-founder of Patriot
Capital, a mezzanine capital provider
– both located in Baltimore. He is a
Certified Public Accountant and has
over 20 years of investment banking
experience with emerging growth
companies and companies undergoing
change. He holds a B.S. from the
UNC Chapel Hill, where he was a
Morehead-Cain Scholar, and an MBA
from Harvard University. He and his
wife, Julia, and their two children live
in Baltimore City.

Fran Davis
volunteers in the
Paul’s Place Market
Place every Tuesday.
She trained as a
Pediatric Nurse at
Great Ormond Street Hospital for Sick
Children in London and as a Health
Visitor from Newcastle upon Tyne
University, specializing in Community
Pediatrics. She and her husband,
Steve, moved to Nashville in 1988,
and Fran volunteered at the Family
Resource Center at Vanderbilt Medical
Center while raising their three sons.
Fran helped found the Nashville
regional office of Nurses for Newborns
in 2001, and since moving to Baltimore
in 2009, she has volunteered with
Baltimore City Public Schools, helping
in the classroom with reading
enrichment and activities for teens.

We are excited to introduce to you
the five newest members of our
board of directors — elected this
summer for their demonstrated
commitment to our mission and the
unique expertise and experience
each brings to our already skilled
and dedicated board of directors.
Meet Charles Bryan, Fran Davis,
Ryan Lessans, John Pinnock, and
Graham Savage.

SU M M E R 2016
From Paul’s Place’s
Photo Album

Summer camp, the Pigtown
Community Farmers’
Market, Five Times a Feast
— these are just a few of
the highlights from summer
captured on film. Find us
on Facebook, Twitter, and
LinkedIn to stay up-to-date.
Donta and 9 other high school students had the opportunity to explore
careers of interest, from baking to IT to child care, in our 8-week paid
summer internship program. Students traveled to local businesses
and colleges, participated in professional development workshops, and worked
beside professionals in fields of their choice – an experience they will never forget!
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“For me, it started with the kids in the

“Southwest Baltimore is our community;

“I am very honored to have the opportunity

neighborhood and helping to show them

our Customer Center is here, and our

to serve on the board of Paul’s Place,

the possibilities in life. After years of

drivers are in the neighborhoods every

to be part of building the future of

working as a mentor, I am excited to have

day. Volunteering at Paul’s Place — and

Paul’s Place and sustaining the great

an even greater impact as a Paul’s Place

getting UPS involved — just made sense,

work Paul’s Place is doing in Baltimore

board member and Huff & Puff 5K

and I’m excited to join the board to

to change lives in a meaningful and

co-chair.”

strengthen the partnership.”

holistic way.”

Ryan Lessans has
volunteered as a math
tutor and mentor in
Paul’s Place’s afterschool programs since
2013 and is currently
mentoring two middle school students.
He is a member of the Paul’s Place
Rising Leaders (a networking group for
young professionals), is co-chair of the
2016 Huff & Puff 5K, has volunteered
on affordable housing builds with
Habitat for Humanity, and holds an
annual fundraiser for the Frederick
Food Bank. Ryan is the CEO of Kipp
Visual Systems and teaches business
courses as an Adjunct Professor at
Howard Community College. He
earned a B.A. in Economics from The
Ohio State University and an MBA
from Purdue University.

John Pinnock is
co-chair of the Paul’s
Place Resource
Development
Committee and
coordinates UPS
engagement with Paul’s Place. He
started his career at UPS 30 years ago
as a package handler and is now the
UPS Bay Division Manager, with
responsibilities for the Baltimore,
Easton, and Salisbury facilities in
Maryland and the Harrington facility in
Delaware. He has a B.A. in International
Business and Marketing from American
University and has lived abroad in
Europe and South America. He is an
active member of the UPS Neighbor to
Neighbor program, has raised over $1
million through United Way campaigns,
and volunteers as a tutor, mentor, and
coach. He and his wife, Michelle, and
their son live in Northern Virginia.

Graham Savage is
co-chair of the Paul’s
Place Resource
Development
Committee. He is
Associate Vice
President – Investment Sales for
Cushman & Wakefield, a leading
global real estate services firm.
Graham earned a B.A. in Music and
American Studies from the College of
William & Mary, worked at Legg Mason
Capital Management for seven years,
then returned to school for an MBA
from University of North Carolina at
Chapel Hill, which he earned in 2013.
He grew up in Baltimore, and he and
his wife, Noelle, and two daughters live
in Baltimore City.

Families in Southwest Baltimore can buy the freshest fruits
and vegetables using public benefits and receive up to $5
per individual in matching funds at the Pigtown Community
Farmers’ Market in Carroll Park on Thursdays from June to October – and
more than 250 Southwest Baltimore residents did each week!

Parents and children prepared healthy meals, learned about
nutrition and cooking techniques, and tried new foods in a pilot
8-week cooking class at Paul’s Place this summer. Five Times a
Feast, offered in partnership with the Institute for Integrative Health, is an
outgrowth of our popular After 3 Family Nights and Kids in the Kitchen.
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DO GOOD WITH EVERY PAYCHECK:

Support Paul’s Place Through Your Workplace Giving Campaign
ED G I LTE N A N W R ITE S #3 107 F O R PA U L’S P L A C E on his United Way designation form every year for
three reasons: a portion of his gift is matched, he becomes part of the larger philanthropic effort at T. Rowe Price,
and – most important to him – he supports poverty alleviation in Southwest Baltimore.
His choice to support Paul’s Place was easy. Three years ago, Ed was looking for an opportunity to volunteer and
worked with Renee Christoff, Head of Corporate Social Responsibility, to create a short list of organizations to
consider. He visited all of them and chose Paul’s Place because “from the moment I walked into Paul’s Place, I
was hooked. It was very clear this was a place that was making a difference, that everyone felt welcomed and in
the right place. I could see the commitment of the staff and volunteers as well as the comfort – and even joy – on the faces of the
people coming to Paul’s Place for help. There is a vibe at Paul’s Place that you just have to experience for yourself.”
Ed has become an advocate for giving among the 3,000+ T. Rowe Price employees in Maryland, and his efforts are showing results:
T. Rowe Price employees give generously through United Way to Paul’s Place and other non-profits in the region. Last year alone,
23 T. Rowe Price employees designated Paul’s Place – more than any other company in the area.

#52-1372359

Maryland Charity
Campaign

#65770

Combined Federal
Campaign

If your employer does not offer workplace
giving, you can still support Paul’s Place
regularly. Make a monthly or quarterly
donation online:
www.paulsplaceoutreach.org/donate.

▲

United Way and Combined
Charity Campaign

▲

#3017

$10 x 26 paychecks = $260

$15 x 26 paychecks = $390

▲

Designate Paul’s Place in your
workplace giving campaign.

$25 x 26 paychecks = $650

▲

You too can join the nearly 100 donors who give to Paul’s Place at work with a one-time gift or through payroll deduction. Most
donors who support Paul’s Place through their workplace giving campaigns contribute $5 or $10 per paycheck, and it quickly adds
up to $130 or $260 – enough to make a real difference for low-income families in Southwest Baltimore.

$50 x 26 paychecks = $1,300

▲

4

$100 x 26 paychecks = $2,600

Health screenings and transportation to the
doctor for 4 adults
Backpacks and school supplies for the year
for 3 students
Nutritious meals for the year for 1 adult
Job coaching and transportation to job
interviews for 2 adults
Security deposit and first month’s rent to house
1 family experiencing homelessness

GET YOUR PAUL’S PLACE-BRANDED COFFEE!
Support Paul’s Place with every
delicious cup of coffee you
drink. While supplies last, the
Chesapeake Bay Roasting
Company will donate 25%
from the sale of every bag of
Roastmaster’s Reserve Café de
Nicaragua to Paul’s Place.

Purchase Paul’s Place-branded bags of coffee for yourself and
everyone you know online:
http://www.cbrccoffee.com/product/roastmasters-reservenicaragua-las-camilias-estate-farm/
ROASTMASTER’S NOTES:
This medium roast coffee has a clean, well-balanced, sweet, and
creamy profile with subtle hints of orange and a sweet acidity.
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Executive Director’s Letter

P

aul’s Place turned 34 this September. Can you believe it? From
humble beginnings serving soup and sandwiches at St. Paul
the Apostle Church, Paul’s Place has grown and adapted to
the changing needs of our neighborhood and its residents. In all of
our 34 years, we have never stopped seeking ways to better serve the
community, and that is why Paul’s Place is now a vital community
institution. In spring and summer 2016, we looked again at how we can
be part of the solution to poverty and disenfranchisement in Southwest
Baltimore and Baltimore City as a whole.
In a comprehensive scan of community need, we looked at our own neighborhood (Pigtown)
and four others with great need in close proximity to Paul’s Place: Poppelton, Southwest
Baltimore, Morell Park, and Westport. We were not surprised by what we learned.
The approximately 45,000 residents of these five neighborhoods face multiple barriers to selfsufficiency, and the neighborhoods are in decline. Each of the five neighborhoods has seen a
population decline at a faster rate than that of Baltimore City, which contributes to increased
crime, blight, vacant and abandoned houses, and other challenges.
The average unemployment rate in all five neighborhoods (17%) is two points higher than
Baltimore City, and the percent of households earning less than $25,000 annually has increased
by as much as 31% since 2010 compared to an overall decrease in Baltimore City. Students
in these neighborhoods are not on track to succeed in school. Nearly 22% of middle school
students and 43% of high school students are chronically absent (i.e. more than 20 absences in
an academic year), compared with 15% and 39% respectively in Baltimore City.
These are just a few examples of the results of this thorough assessment. With your support,
Paul’s Place is well-positioned to adapt once again to best address community needs. I look
forward to sharing more with you as our plans unfold and letting you know how you can be part
of this transformational change. As always, thank you!

William J. McLennan, Executive Director

Meet Kelly Doran, PhD, RN, Director of Health and Wellness
Nearly 90% of Nurses’ Clinic patients were connected to a primary care
physician last year, thanks to the good work of Kelly Doran, PhD, RN and
nursing students from the University of Maryland. In partnership with the School
of Nursing, Kelly is on-site to run our Clinic and other wellness programs. She
completed her PhD at UMD Baltimore in 2011 and is an assistant professor in
the Department of Family and Community Health.
Kelly has more than doubled participation in our health and wellness programs since she started
at Paul’s Place in 2012. This fall, Kelly and the nursing students will enhance medical case
management for patients with complex issues or limited capacity to advocate for themselves.
Nurses and patients will create individualized care plans with steps to improve health and track
progress toward their goals.

cont. from pg. 1

in 2013 – and particularly
wanted to volunteer for an
organization that addresses
the multi-faceted needs of
low-income families. She did
not find any organizations
like that close to home, but
heard about Paul’s Place
from two regular volunteers
she met by chance. On their
recommendation, she signed
up to volunteer. She felt
immediately embraced by
the tight-knit community
at Paul’s Place – the guests,
volunteers, and staff – and
loved the warm welcome she
received at her first morning
meeting. Her job affords her
the flexibility to volunteer
regularly during the day,
and she jumped right in,
volunteering every Monday
and most Wednesdays in the
Market Place.
It takes about 1,000
volunteers each year – many
of them regulars like Ann –
to sort through the clothing
and household items donated
by dozens of organizations
and hundreds of individuals
and to open the Market
Place three days a week. On
Wednesdays, Thursdays, and
Fridays, adults find clothing
for job interviews, uniforms
or professional attire for work,
and items for everyday wear.
Moms, dads, and grandparents
find clothing for their quickly
growing infants, toddlers,
and school-aged children.
In the winter, families find
coats, hats, mittens, and warm
blankets. Last year, about
1,800 men and women each
saved hundreds of dollars, if
not more, on clothing because
they shopped at Paul’s Place
– important for families with
tight budgets.
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Paul’s Place, Inc.
1118 Ward Street
Baltimore, MD 21230
410-625-0775
The Mission of Paul’s Place
Paul’s Place is a catalyst and leader for change, improving the
quality of life in the Southwest Baltimore communities. Paul’s Place
provides programs, services, and support that strengthen individuals
and families, fostering hope, personal dignity, and growth.

W W W. P A U L S P L A C E O U T R E A C H . O R G
Paul’s Place is proud to be a Standards
for Excellence organization. Standards
for Excellence is awarded by Maryland
Nonprofits and shows that Paul’s Place
operates with ethics and accountability in
our program operations, governance, human resources,
financial management, and fundraising practices.

REGISTER NOW!

The Messenger is a publication
of Paul’s Place, Inc.
Executive Director: William J. McLennan
Email: bmclennan@paulsplaceoutreach.org
Deputy Director: Sadie Smith
Email: ssmith@paulsplaceoutreach.org
For information about giving...
Director of Development: Kathleen Elliott
Email: kelliott@paulsplaceoutreach.org
For information about sponsorships...
Corporate Engagement Coordinator:
Clare Elliott
Email: celliott@paulsplaceoutreach.org
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Huff & 16
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For information about volunteering...
Volunteer Coordinator: Jayna Powell
Email: jpowell@paulsplaceoutreach.org

12 p.m. • November 12, 2016
CAR ROLL PAR K GOLF COU RS E
2100 WAS H I NGTON BOU LEVAR D
BALTI MOR E, M D 21230

1118 Ward Street
Baltimore, MD 21230
Phone: 410-625-0775
www.paulsplaceoutreach.org
Paul’s Place, Inc. is a 501(c)(3) non-profit organization.
Contributions to Paul’s Place, Inc. are tax-deductible.
Financial information is available from Paul’s Place or
from the Office of the Secretary of State, State House,
Annapolis, MD 21401. Phone: 410-974-5221

PR ESE NTE D BY:
VISIT US ONLINE!
E E-news - paulsplaceoutreach.org
Blog - paulsplaceoutreach.org/blog

For more information and to register:
www.PaulsPlace5K.com

Facebook - Paul’s Place Inc.
Twitter - @PaulsPlace21230
LinkedIn - Paul’s Place, Inc.

