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Access to Healthy  
Food Matters

Paul’s Place is committed 
to making fresh fruits and 
vegetables more accessible 
in our neighborhood through 
the Pigtown Community 
Farmers’ Market and other 
strategies. Here’s why that’s a 
priority for us:

•  Pigtown is a food swamp, 
an area where unhealthy 
foods are more readily 
available than healthy foods.

•  The healthy food availability 
index score for our 
neighborhood is 9.8 (out 
of 28.5), which means 
residents have few options 
to find and purchase fresh 
produce and other healthy 
and whole foods.

•  One in three families with 
students in our after-school 
programs experience food 
insecurity, or being without 
reliable access to sufficient 
quantities of affordable, 
nutritious food.

•  Residents of Southwest 
Baltimore — including 
children — are three times 
more likely to be affected 
by diet-related chronic 
diseases, such as diabetes, 
than residents in other 
areas of the state.

Healthy Food  
and Fun for All:
Pigtown Community Farmers’ Market Reopens on June 2

Fresh tomatoes, cucumbers, green beans, 
cabbage, chicken, and turkey are among 
the foods Gracie and her grandson 

Raleigh looked most forward to finding at the 
Pigtown Community Farmers’ Market last 
summer. They spent hours at the Market two 
or three times a month shopping for fresh 
foods, shooting hoops, attending cooking 
demonstrations, and listening to music. 

Gracie learned to cook by her mother’s side 
in their West Virginia kitchen with the 
freshest food she has ever tasted – just-picked 
vegetables from her family’s garden and 
freshly butchered pork and beef. Her early 
love of food led her to Washington, D.C. and 
Baltimore for cooking jobs, then to culinary 
school. Her career took her in a different 
direction – she served as an instrument 
technician and private nurse – but, now 

retired, Gracie has gotten back to her first 
love: cooking. She caters soul food out of the 
kitchen of her rowhome on Barre Street.

A resident of the neighborhood since 1991, 
Gracie has long lamented the lack of options 
for purchasing high quality and affordable 
fresh produce in the neighborhood. When 
she bought her house, she could walk across 
the street to the local grocery store, now a 
Dollar General. Now, the closest grocery store 
is nearly a mile away and up a hill – and the 
selection of produce is limited. She makes 
the trek to the Baltimore Farmers’ Market 
under the JFX as often as she can, and she is 
eagerly awaiting 
June 2, when the 
second season 
of the Pigtown 
Community 
Farmers’ Market 
kicks off.

Last spring, Paul’s Place and Pigtown Food for 
Thought – a resident-driven, grassroots food 
justice organization – partnered to launch the 
seasonal Pigtown Community Farmers’ Market 
for Gracie and the thousands of residents of 
Southwest Baltimore lacking access to healthy 
foods. In its first year, the Market featured six 
to ten vendors each week – a combination of 
local farmers, artisans, and prepared food 

cont. on pg. 5

Boone Street Farm is one of the fresh produce 
vendors we are excited to welcome back for the 
2016 Pigtown Community Farmers’ Market.
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A huge thank you from everyone at Paul’s 
Place to our three presenting sponsors – 
STX, University of Maryland, and Wells 
Fargo – for all they do month in and month 
out to support our mission! Pictured here 
are David Cahouet, Sean Sands, Jessica 
Dziemburski, Dawn Ferenc and Etienne 
Cambon, all employees of Wells Fargo.

Executive Director Bill McLennan (left) and 
Board Chair K. Brigid Peterson (second 
from right) recognize Marla Oros, RN, MS 
– our 2016 Commitment to Community 
award winner – and Andrew Bertamini, 
event chair, for their long-standing  
commitment to the Baltimore community 
and their extensive support of Paul’s Place.

MC Jamie Costello of WMAR TV (center) 
congratulates Ronald Bailey and  
Mary Chew for their beautiful remarks  
after the Benefit Breakfast at Cross Keys. 

HOPE, SERENITY, AND RESILIENCY: 
that’s the common thread among the stories  
our guests shared at our Benefit Breakfasts 
on April 28 and May 12. There was hardly a  

dry eye as Breakfast attendees heard about the devastation 
her rheumatoid arthritis caused Mary’s family, the pain 
Emanuel felt when his baby and her mother were murdered, 
the $1,500 water bill that almost lost Alisa her home – and 
how Paul’s Place helped them and others with the resources 
and support to overcome unimaginable circumstances and 
become stronger and more self-sufficient.

Their stories inspired gifts of more than $160,000 at the 
Breakfasts – and we’re not done yet! A generous donor  
was inspired to help us raise even more and has offered to 
match gifts made by June 30. Learn more about the match, 
watch two videos, and become inspired to contribute at  
www.paulsplaceoutreach.org/blog/double-your-donation. 

Congratulations Marla Oros, RN, MS, 
our 2016 Commitment to Community 
Awardee! For more than two decades, 
Marla has partnered with Paul’s  
Place to ensure access to high- 
quality health care for residents of 
communities in Southwest Baltimore. 
Her leadership as a board member 
and chair of our last capital campaign 
has helped transform Paul’s Place 
from an organization addressing crisis 
to one that is helping individuals and 
families become self-sufficient.

Presenting Sponsors

Premier Sponsor

Community Builders

Block Champions
BGE

DLA Piper
Maryland Glass & Mirror Company

Merritt Properties
Sagamore Development

T. Rowe Price
TTi

Special Thanks
Bon Secours Baltimore Health System

Goetze’s Candy Company, Inc.
Gorfine, Schiller & Gardyn, P.A.

OUR THANKS GO OUT TO OUR…



To celebrate Black History 
Month, our students  
researched and wrote about 
some of the most influential 
African-Americans in history, 
including Malcolm X by 5th 
grader Aaron, Alicia Keys by 
5th grader Arriona, and DJ Kool 
Herc by 4th grader Ronshann.

Here are a few of the highlights from this winter and  
spring captured on film. Find more photos  

on Facebook, Twitter, Instagram, and LinkedIn.
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Meet Jayna Powell,  
Volunteer Coordinator

Of course, you probably already know 
Jayna! She is not new to Paul’s Place. 

Jayna has been our Volunteer Coordinator 
for nearly five years and is a big part of what 
makes Paul’s Place so special for our guests, 
volunteers, donors, and partners. She 
engages thousands of volunteers in 
meaningful work to support our mission;  
she coordinates donations of food, clothing, 
toys, and household items from hundreds  
of individuals and organizations; and she 
makes every one of them feel like part of 
Paul’s Place’s family.

Here are a few things you may not know 
about Jayna. She became an ordained 
minister in California the same week Paul’s 
Place opened in Baltimore. She served 
congregations for 10 years and led close to 
200 mission trips ranging in length from 1 
day to 10 days, with groups of 4 people to 
1,200. Most recently, she was the Faith 
Coordinator at Habitat for Humanity of the 
Chesapeake for five years. She believes we 
are all called to do whatever we can to make 
this world a place where organizations like 
Paul’s Place don’t have to exist, but until 
then, we are responsible for ensuring that all 
people are treated with dignity and respect. 
She loves working with young kids, giving 
them important work to do, and helping them 
grow into amazing citizens of the world. 
Jayna’s heart has been broken many times 
in her years at Paul’s Place by the tragedy 
and sadness she sees here every day, but 
she still loves coming to work because the 
hope she sees is stronger.

Ambassador volunteers 
Wanda (second from left) 
and Ronald (back left) joined 
advocates from Maryland 
Hunger Solutions and 
Manna House in Annapolis 
this February to testify for a 
bill to increase in the minimum 
food stamp benefit from  
$16 to $30 for seniors ages 
62 and older.

More than 200 residents of 
Southwest Baltimore made 
their way to Ward Street on 
April 23 for the annual Spring 
Into Good Health Festival, 
featuring 35 health-focused 
vendors helping adults and 
children better understand 
their health (and how to 
improve it).

From Paul’s Place’s Photo Album
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Ruppert Landscape – with a location on 
Washington Boulevard in Pigtown – exemplifies 
corporate partnership with Paul’s Place! 

In the last year, John Harich, Branch Manager, 
joined the Paul’s Place Resource Development 
Committee (the group of volunteers that 
introduces us to new people and companies) 

and has engaged employees in our work in multiple ways. Ruppert Landscape 
sponsored our inaugural Rising Leaders Huff & Puff 5K, provided one of their 
box trucks to transport supplies (pictured above), and recruited employees to 
volunteer with set-up and break down – and they’ve already committed the 
same support (or more) for this year’s 5K on November 12. 

Employees from Ruppert Landscape introduced our middle school boys  
to career options in landscaping and worked with them to re-mulch the  
Paul’s Place playground (pictured below), with mulch the company donated. 
Of course, the boys turned shoveling mulch into a competition! 

Ruppert Landscape has also demonstrated their 
commitment to hiring employees locally. The 
company hired one of our guests last summer and 
has established an ongoing relationship with our 
Goodwill Employment Specialist to hire more of 
our guests in the future. Thank you to Ruppert 
Landscape for this rewarding partnership!

Corporate Partnerships with Paul’s Place:
A WIN FOR ALL

Ruppert Landscape believes in being a part of their community. It is an integral part of our 
company’s culture, and no organization is a bigger part of the local community than Paul’s 

Place. Teaming up with them just makes sense. Paul’s Place truly cares about the community 
and the residents. We are extremely proud to help sponsor such a great organization!”

— JOHN HARICH, BRANCH MANAGER, RUPPERT LANDSCAPE

CREATE YOUR OWN  
CORPORATE PARTNERSHIP

There are many ways local  
companies can partner with Paul’s 
Place. Here are a few examples:

•  Sponsor the Rising Leaders Huff & 
Puff 5K, the Pigtown Community 
Farmers’ Market, or any of our 
programs

•  Bring a group of employees to  
volunteer for Hot Lunch and the 
Market Place

•  Encourage employees to volunteer  
on their own as tutors, mentors, or 
committee members

•  Organize company-wide donation 
drives for toiletries, school supplies, 
books, or toys

•  Host a career exploration field trip for 
our middle or high school students

Contact Clare Elliott at  
celliott@paulsplaceoutreach.org or  
410-625-0775 x122 to craft a partnership 
that is right for your company.

At the end of March, 21 leaders from 12 Baltimore area companies volunteered 
at Paul’s Place, many for the first time. The day started with a roundtable  
discussion on how businesses can be part of the solution to Baltimore’s  
challenges featuring (left to right) John Brothers of T. Rowe Price, Darryl Stokes 
of BGE, Sheela Murthy of Murthy Law Firm, Andrew Bertamini of Wells Fargo, 
Guy Flynn of DLA Piper, and Sheldon Caplis of One Main Financial (not 
pictured). Watch the story that made the WMAR-TV news that night:  
www.abc2news.com/news/region/baltimore-city/business-leaders-tour-
pauls-place-in-west-baltimore



Charitable IRA Rollover: Reduce Your Income Tax and Support Paul’s Place

Do you pay federal income tax on unneeded, but required distributions 
from your traditional IRA? The charitable IRA rollover may be for you!

Here’s how it works: once you reach 70 ½ years, you can make gifts of up to 
$100,000 per year to qualified charitable organizations, like Paul’s Place, directly 
from your IRA. These gifts count towards the required minimum distributions you 
must take annually from your traditional IRAs, but are not included in your adjusted 
gross income. Learn more at www.paulsplaceoutreach.org/get-involved/donate/

Executive Director’s Letter
                                surrounds me every day at Paul’s Place. I see hope in
                                the faces of our guests as they are welcomed warmly 
to our center. I hear hope in their voices as they realize we care and we 
can help. Every day, I am amazed at how our guests can find hope in the 
midst of the poverty, addiction, violence, and lack of opportunity that 
surrounds them.

Just over a year ago, hopelessness prevailed. Through the lens of TV cameras, and in the 
newspapers, we saw Baltimore in a new light. The unrest drew our attention to devastation 
and despair, to the challenges of turning around communities with median incomes of 
$20,000 where one quarter of working age adults are not in the workforce. 

These challenges cannot be resolved quickly or by one organization. What Paul’s Place can 
do is be there for the residents of Southwest Baltimore, to help them find immediate relief 
and long-term solutions. Paul’s Place can foster collaboration with community partners to 
address the bigger issues in Southwest Baltimore and the city. Paul’s Place can seed hope.

Speaking of hope…my heart was warmed by the words of hope shared by two of our guests 
at our recent Benefit Breakfasts, and I wanted to share a portion of their comments with you:

I can personally speak of Paul’s Place’s acclaim.
They helped my family and we will never be the same.

My children are working, thriving achieving. They are blessed.
Paul’s Place put them on the right road to success.

They also assisted us with a nice place to live.
They provided us with a home, yes, yes, they did!

M A RY  C H E W

After being on the waiting lists for a year and a half, I finally got into my own place  
with the help of Paul’s Place. I worked with a case manager to get connected with mental  

health services. It is nice to have case managers and other staff members with a heart  
willing to listen, give advice and ease the transition that we encounter in starting over.

R O N A L D  B A I L E Y

On behalf of Mary and Ronald and everyone at Paul’s Place, thank you for your steadfast 
support of our mission!

William J. McLennan, Executive Director
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vendors – and attracted an 
average of 200 people each 
week. Attendees could use 
WIC, SNAP, and FMNP 
(Farmers’ Market Nutrition 
Program) benefits at the 
Market, helping families 
better afford fresh fruits  
and vegetables. 

The Farmers’ Market also 
helped neighbors learn 
healthy habits. Cooking 
demonstrations familiarized 
residents with produce they 
do not see in grocery stores, 
provided healthy cooking tips, 
and gave them recipe ideas 
for home preparation. Fitness 
instructors introduced adults 
and children to fun and easy 
ways to stay in shape, and 
referred individuals to health 
and wellness classes at Paul’s 
Place for regular exercise. 
Nursing students offered 
health check-ins and tips 
for avoiding and managing 
common health problems.

This summer and fall, the 
Pigtown Community Farmers’ 
Market is back, with more 
vendors selling healthy foods 
and crafts; matching funds for 
senior citizens and shoppers 
paying with WIC, SNAP, and 
FMNP benefits; and weekly 
free, family-friendly activities 
such as concerts, yoga,  
and zumba. 

Mark your calendar now,  
and spend your Thursday 
afternoons (3- 7 p.m.)  
from June 2 to October 6 at 
the Market in Carroll Park. 
See the vendors and event 
schedule at www.pigtown 
communityfarmersmarket.
com. 

cont. from pg. 1



12 p.m. • November 12, 2016
CARROLL PARK GOLF COURSE

2100 WASHINGTON BOULEVARD  

BALTIMORE, MD 21230

For more information and to register: www.PaulsPlace5K.com
Sponsor the 2016 Huff & Puff 5K: contact Clare Elliott at  

celliott@paulsplaceoutreach.org for sponsorship levels and benefits.

REG ISTRATION IS OPEN!

2016Huff & Puff5K
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of Paul’s Place, Inc.
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Paul’s Place, Inc. is a 501(c)(3) non-profit organization.
Contributions to Paul’s Place, Inc. are tax-deductible.
Financial information is available from Paul’s Place or
from the Office of the Secretary of State, State House,
Annapolis, MD 21401. Phone: 410-974-5221

VISIT US ONLINE! 

E-news - paulsplaceoutreach.org

Blog - paulsplaceoutreach.org/blog

Facebook - Paul’s Place Inc. 

Twitter - @PaulsPlace21230

Instagram - @PaulsPlace21230

LinkedIn - Paul’s Place, Inc.
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Paul’s Place is proud to be a Standards 
for Excellence organization. Standards 
for Excellence is awarded by Maryland 
Nonprofits and shows that Paul’s Place 
operates with ethics and accountability in 

our program operations, governance, human resources, 
financial management, and fundraising practices.
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The Mission of Paul’s Place

Paul’s Place is a catalyst and leader for change, improving the 
quality of life in the Washington Village/Pigtown neighborhood and 
the surrounding Southwest Baltimore communities. Paul’s Place 
provides programs, services, and support that strengthen individuals 
and families, fostering hope, personal dignity, and growth.
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