
Last fall, one of the shelter staff referred Loren 
to Paul’s Place. She met with our Housing Case 
Manager, Travis, and was hopeful that her stay at 
the shelter would be brief. Unfortunately, Loren was 
turned down for housing; her eviction had damaged 
her credit score. She returned to Paul’s Place for a 
Baltimore CASH Campaign workshop on credit 
building and put what she learned to good use. 

Loren persisted. With a higher credit score on 
record, she started looking for housing again and 
found a house on Mount Street. Paul’s Place assisted 
her with a security deposit, 100% of the first month’s 
rent, 75% of the second month’s rent, and 50% of the 
third month’s rent. Loren and her sons moved into 
their new house in mid-August. 

Loren’s family is one of 10 that Paul’s Place has 
helped through the STABLE Home Project since July; 
we hope to help 40 homeless families secure affordable 
housing this year. 

Travis identifies chronically homeless individuals 
– those living on the streets, in abandoned housing, 
or in other unstable housing situations – who have 
the income from public assistance or employment 
to move into housing, then works with them over 
time to help them fully transition into housing. That 
may involve connecting them to services for mental 
and physical health, employment, and other needs; 
providing budgeting and financial management 

Homeless to Housed:
STABLE Home Project Aims to Make  
Homelessness Rare and Brief

For the first time in more than nine months, 
Loren and her family have a place to call home. 
Her family’s journey from solidly middle class 

to homeless started a year and a half ago when she 
was laid off. Loren found a new job, but she could not 
afford the $1,000 rent on her new wages. She tried 
– with no luck – to find rental assistance, put every 
penny of her savings toward the bills, and was evicted. 
In three short months, Loren’s life turned upside down.

She and her two boys – 3 and 6 years old – moved 
into the Franklin Square East Side Shelter. The 
transition was difficult, to say the least. Her boys 
didn’t understand why they needed to move, but 
adjusted relatively quickly to life in the shelter – 
which was heartbreaking for Loren. “Every time my 
three-year-old son called the shelter ‘home’ I wanted 
to cry. I wanted to cry all the time from stress,”  
she says.
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Homelessness in  
Baltimore City

The homeless population 
in Baltimore City could fill 
all the seats in the Pier 6 
Pavilion, according to the data 
collected in the January 2015 
point-in-time census of the 
homeless population. Here are 
some other statistics to put 
homelessness in Baltimore  
City in perspective:

3,000  
Number of people in Baltimore City 
who experience homelessness on 
any given night

37%   
Portion of homeless population 
in family households (adults with 
children)

33%   
Portion of homeless population 
under age 24

861
Beds available in emergency shelters 
for families with children (243 beds) 
and for individual adults (618 beds)

27%
Individuals in Baltimore City living at 
or below the poverty line

3x minimum wage
Hourly wage needed to afford a two 
bedroom apartment in Maryland

35%
Portion of Maryland’s homeless in 
Baltimore City

$1,800
Tax savings for finding permanent 
housing for one homeless individual

Source: The Journey Home

Paul’s Place celebrated the graduation of 11 
Ambassador volunteers – our second group of 
graduates – on July 17 at the Mobtown Ballroom. 
Graduation marks the success of each Ambassador 
in meeting the personal goals they set on enrollment 
in the program, with support from their case manager. 
Congratulations to Grace, Marvin, Wally, Milus, Lisa, 
Niyah, Geon, Joshua, Anndra (pictured left to right), 
Will, and Charles! WE ARE SO PROUD OF YOU!

cont. on pg. 5
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Leaders for Change:  
Paul’s Place Welcomes Two New Board Members, Thanks Two Outgoing Board Members 
Paul’s Place is excited to introduce two leaders who add their expertise, experience, and compassion  

to our already skilled and dedicated board of directors – Pete Sullivan and Ingrid Woods.

Pete Sullivan was captivated by 
Paul’s Place as soon as he set foot 
inside our center. A Baltimore 
native, he joined our board because 
he wants to be part of the solution to 
Baltimore’s problems and sees Paul’s 
Place as being in the right location 
to affect the most change. 

Pete is the Senior Services 
Executive Liaison at Under Armour, 
where he oversees ground transportation and security of the  
UA executive team and associated athletes. For 28 years  
prior, Pete worked in various capacities for the Baltimore City 
Police Department including communications, uniformed  
patrol, mounted patrol, drug detective, and security detail for  
the Police Commissioner. Pete also serves on the board for  
Next One Up Foundation, a Baltimore non-profit that advances 
the academic, athletic and social development of inner  
city youth.

Ingrid Woods got her introduction to 
Paul’s Place sharing energy savings 
tips with community residents seeking 
emergency utility assistance. She 
was inspired to join the board by the 
variety of services Paul’s Place offers, 
the employees’ passion, and the 
testimonials of our guests.

Now Senior Community Relations 
Specialist, Ingrid has been employed 
with the Baltimore Gas and Electric Company for nearly 28 
years. Among her responsibilities are making presentations to 
customers, representing the company at community events and 
expos, and hosting Energy Assistance Application Events. She 
previously worked as a Supervisor in BGE’s Call Center and 
as a Customer Care Trainer. Ingrid volunteers as a reading and 
comprehension tutor for an adult learner at the South Baltimore 
Learning Center and served on the planning committee for the 
National Energy and Utility Affordability Conference. 

Introducing Ellen Craven, Goodwill Employment Specialist 
Ellen Craven – a former University of Maryland social work intern – returned in June through a partnership with Goodwill Industries 
of the Chesapeake. Ellen will provide individualized services for up to 80 job seekers this year based on their needs and goals. That 
might include a skills inventory to help our guests identify the best jobs for them, instructions on conducting an online job search 
and completing online employment applications, tutorials on cover letter and resume writing, mock interviews, and referrals to 
our case management program for additional support during employment readiness, training or apprenticeships, and the job search. 
Ellen also serves as a resource for employees during their first 90 days on the job and to the employers who hire them.

Ellen’s background makes her a great fit at Paul’s Place. As an intern here last year, she piloted our financial 
coaching program; conducted intake screenings for case management; and developed policies, procedures, 
and evaluation measures for new programs. Her prior experience includes delivering bilingual services at 
a soup kitchen, advocating for hunger and housing issues, organizing an after-school tutoring program for 
elementary students in Costa Rica, and designing a fitness program to improve physical and mental health 
for HIV positive patients. Ellen has an MSW from the University of Maryland (class of 2015) and a BA in 
Spanish from the University of Delaware. We are thrilled to welcome Ellen back to Paul’s Place! 

We invite you to visit us for a tour to meet the excellent case management team Ellen has joined and to see first-hand how your generosity helps 
individuals and families become more self-sufficient. To arrange a tour, please contact Kathleen Elliott at kelliott@paulsplaceoutreach.org or 
410-625-0775 x120. ...
...
...
...
...
...
...
...
...
...

Join us in thanking our two outgoing board members for their service: Beth Garner and Melanie Heacock. Each brought her own unique 
talents to her leadership role and helped advance Paul’s Place as a leader for change in Southwest Baltimore. Beth – the consummate 
networker – helped open doors for Paul’s Place in Baltimore’s corporate community. Her family has been involved with Paul’s Place since 
the beginning; Jay Dobbin was an original founder. Melanie, a tireless advocate for Paul’s Place, has been fundraising for Paul’s Place for 
more than two decades. In her most recent term on the board, she was instrumental in generating resources to ensure fiscal sustainability 
through planned giving, major gifts, and a capital campaign.
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Summer camp was full of fun – and 
education disguised as fun – thanks to our 
summer camp partners: Church of the Redeemer, 
Downtown Sailing Center, NorthBay Adventure 
Camp, River Farm, Saint James Academy,  
St. John’s Church Western Run Parish,  
St. Thomas’ Church, Woodberry Crossing,  
and YouthWorks! 

Pictured here, elementary students were mini-
scientists at Irvine Nature Center for one day 
this summer, catching bugs, making observations, 
collecting data, and comparing and classifying 
organisms. Middle school students spent two 
weeks of summer camp at the Downtown 
Sailing Center learning to sail and applying 
science, technology, engineering, and math to 
fun projects, such as building simple machines. 
High school students interned through 
YouthWorks for five weeks leading groups at 
summer camps, assisting with administrative 
tasks, planting community gardens, and painting 
the mural pictured here in Pigtown. What great 
experiences for kids of all ages this summer!

...
...
...
...
...
...
...
...
...
...

A huge thank you to Megan Lynch of Phi 
Sigma Sigma at UMBC for organizing 
members of her own sorority and volunteers 
from Lambda Chi Alpha, Sigma Alpha 
Epsilon, Phi Mu, Alpha Sigma Kappa, and 
Delta Phi Epsilon for an all-day school supply 
sorting and backpack packing project! We 
are equally grateful to Erickson Living, 
Kforce, Maryland Department of Human 
Resources, RESSCO, St. Martins in the 
Field, Brooks Peterson, and Colin and 
Grayson White for donating the backpacks 
and school supplies. Thanks to all involved, 
163 children in Southwest Baltimore started 
school with the tools they need to learn.

Here are a few of the highlights from this summer captured on film. 
Paul’s Place regularly posts photos on social media. Like us on Facebook 
and follow us on Twitter, Instagram, and LinkedIn to see more.

Bronze Sponsors

Mission Sponsors

Sponsors as of 9/30/2015

Presenting Sponsor

Silver Sponsors

Bollinger Roofing Company, Inc.

THANK YOU TO OUR  
HUFF & PUFF 5K SPONSORS
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Join the Paul’s Place Rising Leaders this November for 
the first ever Huff & Puff 5K Race and Fun Run! While 
the Big, Bad Wolf might blow houses down, Paul’s 
Place has been working in Southwest Baltimore for 
over 30 years to help rebuild individuals, families, and 
our community. Your participation helps raise funds to 
support over 3,500 individuals and families that access  
Paul’s Place’s 23 programs and services each year.

VOLUNTEER FOR 
THE 5K: Not a 
runner? Cheer on 
your friends and family 

while volunteering. Dozens of  
volunteers are needed the day 
of the race to help with set-up, 
register and check-in runners, 
direct runners on the course, 
cheerlead, help with clean-up, 
and more. For more information or 
to sign up, contact Jayna Powell at 
jpowell@paulsplaceoutreach.org 
or 410-625-0775 x121.

*Deadlines apply for Company Name and Logo Exposure/Marketing benefits. The Huff & Puff 5K race materials will be distributed throughout the Baltimore Metro area and mailed to targeted participants.

**Contingent upon number of race participants.

RUN OR WALK THE 5K: Put on your running shoes and don your best pig or wolf costume for a fun 5K on  
a mostly flat course in beautiful Carroll Park, just blocks from Paul’s Place. That’s just 3.1 miles — you can do it! 

Registration is $40 and includes a commemorative long-sleeved tech t-shirt, professional chip timing, one 
drink ticket for the after-party, and free, secured parking. The after-party for runners, walkers, and their families features 
the awards ceremony, food trucks, Harpoon Brewery beer truck, wine, and a heated tent. Get a pig’s nose for $10 or 
a wolf’s ears and tail for $25 while registering at active.com or paulsplaceoutreach.org.

SPONSOR THE 5K: Support the 5K in a BIG way with a corporate or individual sponsorship. 
Sponsorships underwrite the cost of the event and benefit children and adults in Southwest Baltimore 
through essential services including emergency assistance and case management, education and  
job-readiness programs, health and wellness programs, and after-school and summer programs.

Sponsorships are available for $5,000 or less and include on-site recognition, company name and logo exposure,  
marketing benefits, and complimentary registrations (see below). For more information or to become a sponsor, 
contact Clare Elliott at celliott@paulsplaceoutreach.org or 410-625-0775 x122.

Three 
Ways 
to Get 
Involved

1

2

3  Presenting  Gold Silver Bronze Mission
  Sponsor Sponsor Sponsor Sponsor Sponsor
  $5,000 $2,500 $1,500 $750 $500 

On-Site Recognition  

Recognized and thanked on-site ✓	 ✓	 ✓	 ✓	 ✓

Presence at post race venue (10x10 space) ✓	 ✓	 ✓

Banner at finish/award stage and on course  ✓	 ✓ 
(supplied by company)

Speaking role in pre-race address ✓

Company Name and Logo Exposure*

Company exposure on Race Entry Forms Logo on front  Logo inside Logo inside Name inside Name inside
  and inside 

Company exposure on back of 500 race t-shirts** Logo Logo Logo Name

Logo and link to company website on race webpage ✓	 ✓

Logo on every mile marker  ✓	

Marketing*

Company’s literature or promotional items included  ✓	 ✓	 ✓	 ✓	 ✓ 
in 500 participant race bags**

Company name and logo in Paul’s Place’s ✓	 ✓	 ✓	 ✓	 ✓ 
 fall 2015 and winter 2016 newsletters

Recognition in all advertising mediums Name and logo  Name and logo Name

Company recognized in press releases ✓	 ✓

Complimentary Entries

Race entries  20 10 8 4 2

2015

Huff & Puff

5K Volunteer



Paul’s Place is proud to be 
a Standards for Excellence 
organization. Standards for  
Excellence is awarded by the 
Maryland Association of Nonprofit 
Organizations and shows that 
Paul’s Place operates with ethics 
and accountability in our program 
operations, governance, human 
resources, financial management, 
and fundraising practices.

Executive Director’s Letter
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T he neighborhoods we serve in Southwest Baltimore, along with a handful of 
others in West Baltimore, are among the unhealthiest in our state. In technical 
terms, these neighborhoods have the worst indicators of social determinants 

of health. Social determinants of health are the conditions in which people are born, 
grow, live, work, and age and account for much of the health inequities in our city, 
state, and country. For example, residents in West Baltimore are three times more 
likely to be affected by chronic disease – such as diabetes, asthma, and heart disease 
– than residents in other areas of the state. Residents of these neighborhoods are 
also far less likely to have access to reliable health care or affordable health insurance.

While Paul’s Place is not a health care organization, there is a lot we offer when it comes to health and 
wellness programs – because we know that good health matters for children to be successful in school and 
families to be self-sufficient. Our Nurses’ Clinic, offered in partnership with the University of Maryland, School 
of Nursing, is the cornerstone of our health and wellness programs. For nearly 30 years, the Nurses’ Clinic has 
been a source of free non-emergency health care for our neighbors. 

Last year, we tracked 553 visits to the Nurses’ Clinic, and 70% of guests 
were connected to a medical home for primary care. Three-quarters of Clinic 
patients needing urgent, non-emergency care were able to avoid the time and 
expense of an emergency room visit because of the care they received from 
nursing students volunteering at Paul’s Place. That’s a big deal! Free access 
to basic health care as well as referrals to Health Care Access Maryland and 
Health Care for the Homeless for help signing up for insurance saves our 
guests hundreds, if not thousands, of dollars every year.

That’s not all we offer. Fitness classes and clubs – such as wii dance, yoga, and a walking club for adults and 
CATCH (Coordinated Approach To Child Health) physical education classes for kids – are getting our neighbors 
of all ages moving year-round. Nutrition classes, Kids in the Kitchen cooking classes and healthy take-home 
meals, and vouchers to the new community Farmers’ Market are giving adults and children the guidance and 
access to food they need to eat healthier. People experiencing addiction find support and resources for recovery 
at Paul’s Place with a Peer Recovery Support Specialist on staff, smoking cessation classes, and the Train  
Your Brain Study, a computer-based program to help adults change the way they make decisions and learn to 
delay gratification. 

Health and wellness messages are weaved throughout our after-school 
and summer programs for students. From improvisation and self-expression 
workshops to a bullying prevention program, from Iron Chef-style competitions 
to sexual health education classes for middle and high school students taught 
by Planned Parenthood, the young people in our programs are learning to be 
healthier and more self-confident. 

Our health and wellness programs have gained in popularity among our 
guests of all ages – with a 152% increase in participation last year – and they 
are working. Half of students in our after-school programs with abnormal BMI (Body Mass Index) dropped 
weight during the year, and three-quarters of students with hypertension saw improvements in their blood 
pressure. 76% of adults in nutrition classes reported a change in their diet based on what they learned, and 67% 
of smokers seen in our Nurses’ Clinic reported a decrease in their use of tobacco products. 

These are just a few examples of how your generosity is helping residents of Southwest Baltimore lead 
healthier lives. We are making progress, but there is still work to be done. Thank you! 

William J. McLennan, Executive Director

instruction; helping them with 
a security deposit, rent for up to 
three months and furnishings; 
conducting home visits to ensure 
the housing is livable; and 
negotiating tenant and landlord 
responsibilities. In addition, 
for six months after moving 
into housing, families receive 
ongoing support from Travis or 
one of our other case managers 
to help them address challenges 
that might jeopardize their 
housing or to help them meet 
new goals.

Loren started her sophomore 
year of college in September, 
is working with our Goodwill 
Employment Specialist to find a 
better job, and has started saving 
to buy a car. “Paul’s Place is a 
great program that helps people 
who have lost hope. I would 
not have known how to fix my 
credit, and it would have taken 
me almost a year more living in 
the shelter to save up enough 
for a security deposit and first 
month’s rent on my own,” Loren 
shared.

The STABLE Home Project is a 
partnership with the Mayor’s Office 
of Homeless Services, The Journey 
Home, and more than 20 non-
profit organizations. The STABLE 
Home Project connects individuals 
and families experiencing chronic 
homelessness to Safe housing in a 
Timely manner that is Aligned 
with their needs, priced within their 
Budget, Local, and Enduring.

cont. from pg. 1
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The Mission of Paul’s Place

Paul’s Place is a catalyst and leader for change, improving the 
quality of life in the Washington Village/Pigtown neighborhood and 
the surrounding Southwest Baltimore communities. Paul’s Place 
provides programs, services, and support that strengthen individuals 
and families, fostering hope, personal dignity, and growth.
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The Messenger is a publication
of Paul’s Place, Inc.

Executive Director: William J. McLennan
Email: bmclennan@paulsplaceoutreach.org

Deputy Director: Sadie Smith
Email: ssmith@paulsplaceoutreach.org

For information about giving... 
Director of Development: Kathleen Elliott
Email: kelliott@paulsplaceoutreach.org

For information about sponsorships...
Corporate Engagement Coordinator:  
Clare Elliott
Email: celliott@paulsplaceoutreach.org

For information about volunteering...
Volunteer Coordinator: Jayna Powell
Email: jpowell@paulsplaceoutreach.org

1118 Ward Street
Baltimore, MD 21230
Phone: 410-625-0775
www.paulsplaceoutreach.org

Paul’s Place, Inc. is a 501(c)(3) non-profit organization.
Contributions to Paul’s Place, Inc. are tax-deductible.
Financial information is available from Paul’s Place or
from the Office of the Secretary of State, State House,
Annapolis, MD 21401. Phone: 410-974-5221

VISIT US ONLINE! 

E-news - paulsplaceoutreach.org

Facebook - Paul’s Place Inc. 

Twitter - @PaulsPlace21230

Instagram - @PaulsPlace21230

LinkedIn - Paul’s Place, Inc.

Do Good with Every Paycheck:  
Designate 3107 or 65770 for Paul’s Place

You can have a big impact in Southwest Baltimore with 
a small deduction from each paycheck. Here are a few 
examples of how your workplace giving contribution every 
two weeks adds up quickly to make a big difference:

•  $5 per bi-weekly paycheck can provide a backpack and school 
supplies for the year for one student enrolled in our after-school 
programs or fill 20 bags of food for families in crisis

•  $10 per paycheck can make a health screening, referral, and 
transportation to the doctor available for four adults or keep the 
electricity on for one family

•  $25 per paycheck can feed one individual hot, nutritious meals for one year or offer 
Farmers’ Market vouchers for 100 families to buy fresh, local produce 

•  $40 per paycheck can enable four high school students to visit a local college or 
engage two adults in job coaching from our employment specialist

•  $100 per paycheck can allow one adult to participate in counseling with a case 
manager for six months or cover the security deposit and first month’s rent for a 
homeless family to become housed

You can be a leader for change in Southwest Baltimore  
by designating Paul’s Place. Here’s how:

#3107 for United Way, Combined Charity Campaign,  
and Maryland Charity Campaign

#65770 for Combined Federal Campaign

E


